Complete Guide to Click Fraud and Its Protection 


Click fraud is when a person or a bot pretends to be a legitimate visitor on a webpage and clicks on 
an ad, a button, or some other type of hyperlink. The goal of click fraud is to trick a platform or 
service into thinking real users are interacting with a webpage, ad, or app. 


Click fraud usually occurs on a large scale - each link is clicked many times, not just once, and 
usually multiple links are targeted. To automate this process, click fraudsters often use bots that 
"click" over and over. Bots comprise roughly 50% of all Internet traffic.* As much as 20% of 
websites that serve ads are visited exclusively by fraudulent click bots.** 


Click fraud can have a variety of motivations. Most often, especially with ad fraud, the fraudsters are 
after financial gain. Sometimes, companies use click fraud to hurt their competitors’ ad budgets by 
targeting their PPC (or "pay per click") ads with fraudulent clicks. Click fraud could have ideological 
motivations as well - artificial likes or upvotes to a post to make certain sentiments seem more 
popular than they really are, for instance. Cyber criminals can also use click fraud to make a 
malicious webpage show up higher in search rankings so that it appears legitimate. 


Common types of click fraud 


One example of click fraud is ad fraud: when a website operator drives fraudulent clicks on PPC 
display ads on their own website. Click fraud perpetrators can set up webpages that display PPC 
ads, and then use click bots to "click" on those ads. With each click, the ad network has to pay the 
website operator (the scammer). The more fraudulent clicks there are, the more the ad network has 
to pay the website if the fraud goes undetected. 


Ad fraud can also be a financial attack on the company paying for the ads. In such a scenario, 
scammers target PPC ads ona web property they don't own. The scammer isn't looking to make 
money from the clicks, but the targeted company has to pay the ad network for each click, costing 
them money. 


Another use case for click fraud is when someone tries to game search engine rankings by 
artificially boosting the click through rate. "Click through rate" refers to how many users out of all 
the total visitors to a page click on a certain link. Click through rate is a ranking factor that search 
engines like Google take into account, although it's not known how much of a factor it is. The goal of 
click fraud in this scenario is to increase the click through rate of a webpage, thereby increasing the 
search engine ranking and causing more real users to visit the page. 


Click fraud costs ad networks billions - advertisers were estimated to lose $19 billion due to fraud 
in 2018 alone. If scammers are in possession of a botnet or have hijacked IP addresses, they can 
carry out click fraud on a large scale: in a long-term scam that was discovered in late 2018, a single 
criminal organization earned over $29 million via ad fraud. 


Similarly, the companies running the PPC ad campaigns can also find themselves paying for 
fraudulent clicks coming from bots. One source reported that in 2016, marketers lost $7.2 billion to 
ad fraud. 


How to deal with Click Fraud? 


ClickGUARD is the most advanced feature packed click fraud protection software designed to stop 
money wasting clicks, boost campaign conversions and maximize PPC ROI. With more than 50+ 
highly integrated features ClickGUARD protective solutions is the only solution able to build a 
customizable firewall around every object (Campaigns, AdGroups and keywords) in your Google 
Ads campaigns to detect, stops and prevent all types of illegitimate, invalid money wasting clicks. 


